Our Identity
Guidelines

Values
We provide customers
with and unexpected
experience.
We are inspirational
not aspirational.
We encourage
individual creativity
in our team.
We drive our
bottom-line with fun.
Our clear and direct
communication builds
our efficiency.

Our mission is
to provide a fun
experience and
delightful gifts.

We are about the
assortment and the
experience.
We are inspirational,
not aspirational.
We are surprising, not
innovative.

Positioning

We won’t promise
to solve the world’s
problems, but we will
deliver a world of color
and novelty for our
customer.
Life should be
measured in fun.

Love it
Own it
Give it.

Logo Anatomy
The Orange
Marmalade logo is
a combination mark
consisting of the
type and five spots.
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The logo requires
clear space around
its entirety with the
space measured by
the diameter of spot
three.

Minimum reproduction size:
0.5”
1.46”

Logo color:
Pantone 1665
RGB 220 76 63
Hex Value dc4c3f
CMYK 8% 85% 81% 1%
Pantone 123

Logo Usage

RGB 245 194 55
Hex Value f5c237
CMYK 4% 24% 90% 0%

Always maintain clear space.
Always maintain color space values.
Always maintain logo proportions.
Never separate the type from the spots.
Never add digital texture.
Never diminish opacity.
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Logo Usage

Use only one logo per
printed page. This is
all that is required for
recognition from our
audience.

content

Black & White
Logos

RGB 130 155 71
Hex Value 829b47
CMYK 54% 24% 92% 4%

RGB 29 182 177
Hex Value 1db6b1
CMYK 73% 3% 37% 0%

Pantone 1665
RGB 220 76 63

Our Colors

Hex Value dc4c3f
CMYK 8% 85% 81% 1%
Pantone 123
RGB 245 194 55
Hex Value f5c237
CMYK 4% 24% 90% 0%
RGB 103 65 49
Hex Value 674131
CMYK 42% 68% 75% 43%

RGB 255 244 211
Hex Value fff4d3
CMYK 0% 2% 19% 0%

RGB 245 152 164
Hex Value f598a4
CMYK 0% 50% 20% 0%

The center graph shows an
approximate percentage
of color usage in printed
collateral, web, and digital
marketing. Red and yellow are
our dominant colors while the
others are accents. Cream can
be used as a background color
where possible and brown for
body copy. All accent colors
can be used for headlines.

Color
Hierarchy

Typography

The primary typeface is
Avenir Next Regular. This
is used for body text at
a size of ten points with
thirteen point leading.
These typefaces have
been chosen to best
represent the brand and
must be used to maintain
consistency. Replacing
abcdefghijklmnopq
the typeface should
not be done under any
rstuvwxyz
circumstances.
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would look like when correct standards
are followed. Using the correct typeface,
type size and leading will ensure a clear
and consistent message.
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Our secondary typeface is Avenir
Next Demibold. This is to be
used for headlines, subheadings,
and emphasized text in the
following sizes.

Headline 36pt
Emphasis text 24pt

Typography

Subheading 16pt
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Typography

Our display typeface
or our “signature” is
Stalemate. This typeface
is primarily used for
communication with our
customers. It can also
be used as a headline
on in-store signage. It is
also the typeface for our
textiles and signature
pattern designs. It is a
personalized logo much
like an autograph. The
Orange Marmalade
signature should be in
thirteen point type on all
printed corespondence.

Dear Rita,
Thank you for your recent purchase. We appreciate
your fine taste in gifts and home decor. A person
with discerning taste, such as yourself, would
appreciate our upcoming spring event.
Be sure to visit our website orangemarmalade.com
to make sure you don’t miss out on great new
product for the new year. We will be introducing
our new signature prints and gift items. Our first
visitors during the event will receive a swag bag
with their purchase.

Adoringly yours,

Orange Marmalade

Web
Typography

Our digital primary
typeface is Museo Sans.
Museo Sans should be
substituted in the same
weights as the Avenir
Next type family for
corresponding type
hierarchy. Avenir Next
Regular should be
substituted with Museo
Sans 300, Avenir Next
Demibold should be
substituted with Museo
Sans 500. Stalemate can
be used digitally in its
appropriate roles.
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We speak in first person plural
when referring to Orange
Marmalade because we are
Orange Marmalade and we are
a collaborative team. Without
the team there would be no us,
and without us there would be
no Orange Marmalade.

Our Voice

In our communication we use
a light-hearted tone. We are
straight forward with a sense
of humor. Our customers are
discerning and savvy. We
respect their time and want to
provide them with enjoyable
and rich content. Example:
“Welcome back valued customer. We knew you’d be
back because you are so smart and attractive,also
we have your credit card number in our database.”

Our brand
personality
is one of

Our
Personality

contagious
excitement.
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Product photography
should be shot on a
clean white background.

Photography

Photos should be shot
using straight forward
angles to accurately
portray the product and
its features.
The entire product
should be in focus.
We do not use
aspirational lifestyle
photography.
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Whenever possible we use
elements from our signature
prints and patterns as graphic
elements.

examples
Graphic
Elements

The Orange Marmalade
stationery suite consists
of letterhead, envelope,
and business cards. Each
company department has
a specific graphic element
to be used on the back of
the card. To order stationery,
please human resources.

Stationery

Merchandising
Orange Marmalade
merchandise can be
displayed in three ways:
1. By Category—product
can be arranged
in categories
such as “home,”
“accessories,”
“stationery,” or
“surprise.”
2. By Color/Print—
product can be
grouped according to
color or print.
3. By Item—The same
item in all the prints
and colors in which
it is availble can
be grouped and
presented together.

Signage
Framed letter size sign for signing new product
introductions, product categories, or key items
(no price point)

Half letter price point sign
with full letter topper
2” x 3.5” price point sign

Introducing...
Birds Squared
a new signature print

Half letter price point sign

Mushroom Mania
Tote

$15

The modular signage system is
designed to be printed on an ink
jet printer on the site of a popup shop. Letter sized toppers
should be printed in advance.
Sign templates are availible OM
intranet.

Mock up of introduction sign
in painted reclaimed frame

Thank you!
Love,
Orange Marmalade

